Case Study: Condé Nast E-mail Tests

Presented October 16, 2006 at the DMAO06 conference in the session:
Multivariable Testing: Secrets of Success from Conde Nast and Ameriprise

11 Creative Elements

One Multivariable Test

(run in 3 e-mail campaigns)

Test Elements

1. List (magazine) affiliation in subject line:
“Special offer for [magazine] readers: Get [offer]”
Personalization: “Dear [First Name]”

List (magazine) affiliation in body:

“As a reader of [magazine]...”

Long vs short copy

Sell copy on order form

Bullet-point benefits on order form

Offer statement: “That’s like x issues free”

Offer statement — per-copy:
“That’s just $x per issue”

9. Offer statement — Strike-through total newsstand price
10. “Limited time offer” vs. specific offer expiration date
11. P.S. —like lift note
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Send out 12 recipes

Best Recipe Tested

TUST $20
FOR BOTH!

JUST $20
FOR BOTH!

cuicn wEn ciice man

Dear Shrsl_pamas, . .
. ) Get the inside scoop
45 a #mag_rame# reader and one of aur mast loyal I
CUStOmEes, wi wanted b0 Give you SCCESS to an on beauty & fashion,

incredioke limited-tima twa hest-selling relationships,
magazines for one low price! health and fitness

r
Just 20 buys you ane year — 24 issues — af twa PLUS

essential reads for women, With Lucky an
Glamaur, youll gat tha irsite scoap on basuty &
fashicn, relaticnchips, health ard fitrezs, ALUS
Hilariaus Gas & Dorts.,, tey're the perfact par
and all tar just $201

hilarious Dos and Don'ts...
ALL FOR JUST $20!

* CLICK HERE |
TO ORDER NOW

That's like getting 18 issues FREE!

Lucky  your UTimaTa shappng guce, spotichtag
thous.

| imited Time Offer:

to Order Mow!
aptot s hars
T sl b ’ Response difference: 58% ‘
Limited Time Offer: Click Here to Order
Tow!

| i CLICK HERE |
. TO ORDER NOW |

Implement Results

Test Results

» 11 elements tested in 12 recipes
(out of 2,048 combinations)

» Using 14% of the sample size required
for split-run tests

» Quantified the impact of each element
+ key interactions

» Double-digit increase in conversion rate
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. Subs / Delivered
Recipel A B C D E F G H J K L (as % change from control)
1 L - - - 0.0% 0.0% 0.0%
2 + + - o+ o+ -+ - - + 1.4% 15.7% -46.4%
3 - - -+ + 4 + + - +]| 20.8% 309% 0.2%
4 + o+ -+ - - -+ o+ o+ - 9.0% 60.7% -18.8%
5 -+ - - -+ + + - + +| 302% -46% -4.4%
6 + + + -+ + - + - - -| 133% 279% -5.8%
7 - - 4+ 4+ + - + + - + -| 50.0% 16.6% 41.9%
8 + -+ - - -+ + + - +| 18.0% -14.3% -39.0%
9 -+ 4+ -+ - - - 4+ 4+ +| 181% 46.7% 144%
10 -+ + + - + + - + - -| 57.3% 64.6% 34.7%
11 + - - - + + + - + + -| 193% 17.2% -45.0%
12 + -+ + - 4+ - - - 4+ +]| 118% 6.3% -33.3%
Analyze all main effects + interactions
LIMITED TIME OFFER — ORDER NOW!
{45 a8 #mag_name# reader and one of our mest loys:
crrars, wa wantad [0 Qe you ASCess o an
T-adiale imitec-time offor: o free gift with your
j subscription to Gourmet |
Yes ! Bubscribe now to gat Goumet, tha magazina of
acd living, fand, trawel and entertairing and receive
2 Bhilos g auklsook™ lath gel sal FREE with
d your paid ordar!
2 oull get 12 issues for just $12 PLUS your
Dhllnﬁn‘ll!y GIFT 8ET FREE. That's a savings of JC‘=
E]
. 5 ingredient
1 rants from !
1 vawest sdvice for ||
wan auenarca. | |
1
Sirnply click here 1o subscribe (o Gowrmst and
1 .‘gar pg:llr’ FAEE Binjtes n‘uhg gll: et This =al-n::lar sat !
1 wil Iat you suTcund yaurself with celectable bath gel | |
scants that that will lnger just long snough 1o crests 1
1 an ndulgant §pa Expanancal
1 two 4 0, bottles of 3-in-1 haad-to-tes !
1 c 1
o
Click hire to subscribe and get your FREE GIET) >
e D)
FG Interaction (subs/clicks)
50% -
45% A
40% T
F-: No F+: Yes
Free issues offer
—@— G-: No price-per-issue —lll—G+: Show price-per-issue




