Case Study: Condé Nast E-mail Tests
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Presented October 16, 2006 at the DMA06 conference in the session: VI eW
Multivariable Testing: Secrets of Success from Conde Nast and Ameriprise
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Send out 12 recipes Analyze all main effects + interactions
Best Recipe Tested
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Implement Results s

FG Interaction (subs/clicks)

Test Results

» 11 elements tested in 12 recipes

(out of 2,048 combinations)

» Using 14% of the sample size required 45% |
for split-run tests
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Quantified the impact of each element
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